
ON#THE#MARK

W
e! are! solidly! in! the! age! of!
the! empowered! consumer"!
Research! of! virtually! all! prod-
ucts! known! to! humankind!
can! take! place! entirely! in! the!

digital!realm"!Along!with!research$!personal!and!self- 
directed!conversations!can!happen!with!a!variety!of!
reliable!sources!that!the!client!can!choose!from!and!
at!any!time!they!want"!

While!most!customers!have!changed!the!way!that!
they!shop$!too!few!salespeople!have!accepted!this!
permanent!change!in!the!buyer’s!journey"!Many!re-
ports!state!the!customer!has!completed!as!much!as!
%&!percent!of!the!buying!process!before!they!ever!
think!of!ge'ing!into!their!car!and!driving!to!a!store!
and!digital!marketers!use!that!to!their!advantage"!

Traditional'marketing'methods'—'
newspaper)'TV)'radio)'and'billboards'
—'are'no'longer'a*racting'customers'
in'the'Internet'age+'

DEVELOPING A

marketing! tools! for! decades! and! are! still! part! of!
the!overall!marketing!strategy"!However$!they!have!
become! increasingly! ineffective!and! their!use!will!
continue!to!diminish"!!

Marketing!digitally!is!more!affordable$!can!be!tai-
lored!specifically!for!your!customer!demographic$!
and!can!be! integrated! into!the!marketing!plans!of!
stores! of! all! sizes"! The! digital! phenomenon! also!
decreases! the! time! it! takes! to!go! from!marketing!
idea! to! implementation"! The! most! tactical! reason!
to! incorporate!a!digital!marketing!methodology! is!
that!it!is!immediately!available!to!your!prospective!
customers!at!the!touch!of!a!finger!when!they!are!in!
the!research!phase"!

Ignoring!the!changes! in!the!buyer’s! journey!and!
not!modifying!your!marketing! to!match! the! times!
we!are!in!puts!your!company!at!risk"!Not!being!an!
immediately!available!and!viable!option!for!today’s!
buyer!will!jeopardize!your!existence"!

With! all! the! advancements! in! technology$! it! is!
easier! than!ever! to! implement!a!digital!marketing!
strategy"!This!applies!to!all!members!of!the!channel!
–!from!a!one-person!operation!to!a!multi-location!
showroom"!

While! the! size! of! each! type! of! company! will!
determine! the! details! in! their! approach! to! online!
marketing$!the!basics!for!them!are!the!same"!Con-
sider! this*! everyone! who! works! in! the! showroom!
is!a!part!of!an!in-house!production!company"!That!
means! it! is! important! to!be!comfortable!with! the!
various! methods! of! fabricating! and! distributing!
content!with!the!tools!you!have!on-hand"!

REACH﹐'AND'MOTIVATE
There!are!many!tools!for!reaching!potential!custom-
ers!with!an!efficient!digital!marketing!strategy$!such!
as! pay-per-click$! ! Google! Adwords$! email! blasts$!
SEO$!and!retargeting"!While!there!are!many!ways!
to!make!an! impact! in!the!digital!world$!this!article!
will!focus!on!the!social!side!of!digital!marketing"!

THE'SOCIAL'SIDE'OF'MARKETING
For! ,&-%$! eMartketer! .h'ps*//www"emarketer"
com/Article/This-Year-More-Than-Half-of-Amer-
icans-Will-Use-Facebook/-&-/01&2! predicts! that!
Facebook!usage!will!grow!to! -1%!million$! followed!
by! Instagram! with! just! under! -&&! million"! These!
two!platforms!are!being!consumed!many!times!dai-
ly!in!the!manner!that!people!would!have!looked!at!
a!newspaper!in!the!past!and!the!forecasted!growth!
will!continue!through!,&,&"

There! is! a! well-known! marketing! statistic! that!
states*! “/! percent! of! your! market! is! actively! buy-
ing! your! product$! 01! percent! are! dis-interested$!
and!3&!percent!will!soon!enter!the!market"”!With!
digital!marketing!and!social!media$!you!have!a!way!
to!engage!with!all!prospective!customers!no!ma'er!
where!they!are!in!the!buying!cycle"

CUSTOMER'ENGAGEMENT'HAS'SHIFTED
It! is! impossible!to!discuss!any!sales!or!marketing-
related! materials! without! tripping! over! the! word!
“Engagement$”!but!what!does!it!mean?!Basically!it!
means!there!are!strategic!actions!in!being!involved!
with!the!client!both!pre-!and!post-sale"!

The!change!in!buying!mannerisms!has!produced!
a!customer!profile!that! is!further!advanced! in!the!
“discovery!and!option!phase”!of!their!shopping!ac-
tivities!than!their!counterparts!of!the!past"!

Much!of!the!marketing!done!in!the!digital!world!
is!a!rehash!of!a!printed!ad!strategy!that!falls!short!of!
client!interaction"!Social!media!marketing!provides!
what!no!other!type!of!marketing!can!an!immediate!
two-way!conversation"!People!do!not!want!to!see!
product!or!sale!posts!all!the!time"!To!increase!your!
customer!exposure!and!engagement$!you!must!pro-
duce!content!that!is!worthy!of!being!seen"!

IMPLEMENT'A'STRATEGY
The! strategy! you! employ! consists! of! a! series! of!
steps$! the! first! of! which! is! to! determine! who! you!
will!be!targeting!in!your!campaign"!If!you!answered!
“everyone$”!then!you!are!thinking!with!a!billboard!
mentality"! Social! media! platforms! allow! you! to!
specifically! target! members! of! your! audience!
and! present! them! with! a! specialized! marketing!
campaign"!

If!you!have!shopped!online$!you!will!notice!that!
a!pop-up!window!invites!you!to!“chat”!with!a!“real”!
person"! This! is! the! only! way! the! two-dimensional!
world! of! online! shopping! can! have! any! human!
touch"!No!ma'er!the!effort!used!by!online!e-tailers!
to!connect!with!a!prospect$!they!can!only!present!a!
façade!of!assistance"

THE'BEGINNING
Most!showrooms!have!some!digital!presence!today$!
whether! it! is! a! direct! e-mail! campaign! or! sharing!
posts! from! a! vendor! on! various! social! platforms"!
To!get!the!most!from!your!digital!marketing!efforts$!
you! must! have! a! strategy! that! goes! beyond! non-
permission! marketing"! Spreading! someone! else’s!
digital!efforts!at! the!connection!or!changing!your!
home!page!a!few!times!a!year!is!not!a!strategy"!

The!secret!to!social!media!success! is!not!some!
whiz-bang!app4!it!requires!a!commitment!to!learn-
ing! something! new$! hard! work$! increased! effort$!
monitoring$!and!analysis"!

DIGITAL'MARKETING'IS'MANDATORY
Traditional! marketing! methods! such! as! newspa-
per$!TV$!radio$!and!billboards!have!been!the!go-to!

Strategy
Digital Marketing

“To!increase!
your!
customer!
exposure!and!
engagement$!
you!must!
produce!
content!that!
is!worthy!of!
being!seen"
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BRAINSTORM'PERSONAS
A!limited!definition!of!a!buyer’s!persona!is!a!hypo-
thetical!depiction!based!on!real!and!market!data!
such!as!demographics$!pa'erns!of!behavior$!and!
other! customer-related! motivations"! A! lighting!
store!will!have!several!of!these!personas$!such!as*!
Homeowner! .both! the! new! homeowner! and! the!
remodeler2$! Builder$! Electrician$! Designer$! and!
Retail! Client"! The! more! you! drill! down! into! the!
details$!the!be'er!off!you!are"!

LOOK'BEFORE'YOU'LEAP
Don’t!jump!into!every!social!media!platform!there!
is!!First!discover!how!your!defined!customers! in-
teract!with!the!digital!media!they!use"!Over!time$!
you!can!add!more!platforms"

I!would!always!recommend!to!my!sales!trainees!
that!they!must!shop!the!competition!to!learn!more!

about! who! the! opposition! is"! With! the! Internet$!
you! can! learn! volumes! about! your! competitors!
without!stepping! into!their!stores"!Take!a! look!at!
how!they!use!social!media!in!their!marketing"!The!
goal!isn’t!to!mimic!their!strategy$!but!to!know!what!
is!possible"!

CAMPAIGN'GOALS
This! is! the! next! step! in! your! digital! marketing!
strategy"! What! do! you! want! to! accomplish! from!
your! marketing! efforts?! It! may! be! building! your!
brand$!gaining!more!page!likes$!Web!site!visits$!or!
the!contact!information!from!a!warm!lead"!Decide!
on!one!of!them"!Just!like!any!goal!se'ing!activity$!
you!must!set!SMART!goals*!Specific$!Measurable$!
Achievable$!Realistic$!and!Time!Bound"

ATTRACT'AND'ENGAGE'POTENTIAL'CLIENTS
Now! that! your! goal! is! clear$! how! will! you! a'ract!
and! engage! people?! Begin! with! the! creation! of!
content"!This!is!the!point!in!your!social!campaign!
that! can! make! you! appealing! to! your! selected!
persona!or!have!them!click!on!the!“show!me!less”!
bu'on"!Your!posts!must!be!captivating!enough!to!
want!them!to!continue!to!learn!more!about!you!or!
the!subject!you!are!featuring"!

Don’t!jump!into!every!social!media!
platform!there!is!!First!discover!how!

your!defined!customers!interact!with!
the!digital!media!they!use"
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that!content!is!new!and!engaging"!When!only!shar-
ing!content!produced!by!a!vendor$!you!are!missing!
out! on! great! opportunities! to! impact! and! interact!
with!clients"!

An! indispensable! tool! in! your! digital! market-
ing! strategy! will! be! your! marketing/editorial!
calendar" A marketing/editorial calendar! is!a struc-
tured!and!well-thought-out!series!of!digital!events!
compiled!in!one!place!so!that!all!your!bases!are!cov-
ered" This!is!your!blueprint!for!defining!the!content!
you!will!share$!the!platforms!that!you!will!share!it!on$!
and!the!frequency!that!you!share"!Your!marketing/
editorial!calendar! is!yours! to!design$!so!make!one!
that!works!for!you"!There!is!no!right!or!wrong!way!to!
build!your!calendar4!just!build!one"!

THE'CHALLENGE
The!biggest!obstacle!in!this!new!system!of!marketing!
is!confidence"!It!is!not!enough!to!dip!your!toes!in!the!
digital!pool4!the!players!who!want!to!succeed!must!
embrace! the! digital! changes! with! full! belief! in! the!
returns!that!will!come!from!those!efforts"!

There!is!not!much!time!le6!to!begin!this!new!part!
of!your!marketing!strategy"!Resisting!the!change!to!
reshape!yourself!or!your!business!must!be!put!aside"!
We!are!all!living!and!working!in!a!digitally!impacted!
environment"!

Some!of!the!types!of!posts!that!work!are!answers!
to!general!or!repeated!questions"!If!you!can!respond!
to! common! questions! that! clients! have! in! a! short!
video$!they!will!watch!it!and!they!will!share!it"!Keep!
your! videos! under! one! and! a! half! minutes! .-*/&2"!
Since!many!people!do!not!have!the!volume!up!when!
scrolling!through!their!social!feeds$!I!add!in!caption-
ing$!so!the!spoken!words!are!seen!on!the!screen"

Stimulating!engagement!from!potential!clients! is!
not!about!only!offering!a!sales!promotion!or!keep-
ing!the!conversation!one-sided!and!only!focused!on!
your!company"!Just!as!in!any!conversation!when!one!
talks!only!about!themselves$!the!other!person!gets!
bored"!To!avoid!turning!off!clients!ask!your!follow-
ers!pertinent!questions$!have!contests$!become!an!
outlet! for! local! information$!and!simply!be!nice! to!
people"!

PLAN'YOUR'POSTS
Depending! on! your! social! media! platform$! the!
number!of!posts!you!make!daily!or!weekly!and!the!
timing!of!the!posts!makes!a!difference"!Some!posts!
are!be'er!made!at!certain!times!during!the!day"!In!
addition$!the!platform!determines!the!right!time!to!
engage!with!people"

With!a!focus!on!Facebook$!a!showroom!can!post!
,!to!3!times!a!day!with!its!original!content!as!long!as!
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